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FmsnsiBulnueduide Flat
meldnenidugrsedunindinalifamald (NIM) 2.9% - 3.2%
ansnaiulnreselfAssslianuazidnsgnd Low to Mid Single digit
fnsdauanldana el Low to Mid 40s
NPL Ratio <3.25%

Credit Cost (bps) 105 - 125 bps
Coverage Ratio 170% +/-
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